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The Network’s 2017 Report
• Research has found that alcohol marketing 

− Is appealing to children
− Influences their attitudes
− Encourages their drinking
− Has a cumulative effect
− Shapes perceptions of what is normal

• Self-regulation is failing

• Recommended that Scottish Government
− restrict advertising in outdoor and public spaces 

and in print publications, and end sport and event 
sponsorship. 

− work with UK Government to restrict advertising on 
TV, in cinemas and online. 
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Scottish Government Framework Commitments
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Alcohol Marketing Expert Network 2020-2022
– Prof. Thomas Babor

– Associate Prof. Nicholas Carah

– Prof. Sally Casswell 

– Dr. Nathan Critchlow 

– Prof. Karine Gallopel-Morvan 

– Prof. Amandine Garde 

– Prof. Gerard Hastings

– Prof. David Jernigan

– Prof. Mark Petticrew

– Dr. Richard Purves

– Tom Bennett  – Scottish Recovery 
Consortium

– Florence Berteletti - Eurocare

– Dr. Aimee Brownbill - FARE

– Alison Douglas - AFS

– Dr. Alison Giles – IAS

– Dr. Alastair MacGilchrist - SHAAP

– Eunan McKinney – Alcohol Action Ireland

– Dr. Peter Rice – Chair of Eurocare

– Julia Stafford – Cancer Council Western 
Australia

– Wim van Dalen – STAP and EUCAM

UK Ireland France Belgium The 
Netherlands

USA Australia New 
Zealand
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Expanded populations of interest

• Children and young people
• People with (or at risk of) an alcohol problem
• General population 
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Increased scope (the ‘marketing mix’)

Product

PricePlace

Promotion
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Expanded evidence base
• Commissioned research:

− Rapid literature review of the effect 
of alcohol marketing on people with 
(or at risk of) an alcohol problem 

− Case study research on lessons from 
implementation of alcohol marketing 
restrictions in seven European 
countries

• Hearing from people directly 
affected – engagement with 
children and young people and 
people in recovery in Scotland.
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Make your voices heard!

• AFS Involvement Team:
− Expert Network Report
− ‘In Your Face’ animations
−Ministerial roundtables
− Scottish Government alcohol 

marketing consultation
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What people say…
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“Where do we see 
alcohol?  
Everywhere!”

“There are four aisles of 
alcohol in 
  the Asda [shop].” 

“The Champions League 
sponsor is Heineken. The logo is 
green and black. At the start of 
the match, they announce the 
sponsor and you can see the 
adverts all over the stadium.”

“No one asks us about 
alcohol and suddenly 
when you think about 
it, you realise it’s all 
around you all the 
time.”

“I remember at my 
brother’s football match, 
there were alcohol 
advertisements all around 
the pitch.”
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Human rights-based approach
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• Introduce statutory restrictions on 
alcohol marketing activities in all 
areas of its competence, including:
− advertising in outdoor and 

public spaces
− sponsorship of sports and 

events
− branded merchandise
− advertising in print publications

• Mandate health information on 
all packaging

• Ensure restrictions include all 
forms of brand marketing

• Further restrict the display of 
alcohol in shops

• Stop price being used as a 
promotional tool

The Network recommends 
that the Scottish 
Government should:
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Impact and what’s next?
• Scottish Government consulted on restricting alcohol 

advertising and promotion in early 2023.  Huge response 
including from children’s groups and people in recovery.  Big 
backlash from the alcohol industry.

• Analysis anticipated before the end of the year.
• Continue to build on ‘In Your Face’ to make clear the need and 

support for marketing restrictions.
• WHO Europe project to co-produce a practical tool on digital 

marketing with children and young people.
• Local involvement projects and activities:  MUP, marketing, 

availability and licensing.
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Thank you

Laura Mahon, Deputy Chief Executive
laura.mahon@alcohol-focus-scotland.org.uk

@Laura3Mahon

alcohol-focus-scotland.org.uk @AlcoholFocus

mailto:laura.mahon@alcohol-focus-scotland.org.uk
http://www.alcohol-focus-scotland.org.uk/
https://twitter.com/AlcoholFocus?ref_src=twsrc%5egoogle|twcamp%5eserp|twgr%5eauthor
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International focus
• General recommendations for any country 

wishing to take action to restrict alcohol 
marketing
 Comprehensive statutory restrictions
 Policy implementation
 Monitoring and enforcement
 Evaluation 

• Recommendation for WHO to develop an 
international approach as part of a 
Framework Convention on Alcohol Control
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