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BACKGROUND

The Covid-19 pandemic in Thailand started on 13 January 2020

The Thai government announced Emergency Decree on Public
Administration in Emergency Situation and Curfew on 18 March 2020,

followed by announcing a ban on alcoholic beverages sold on-premise
from April to May 2020.

In addition, the online purchase of alcoholic beverages was prohibited
starting on 7 December 2020.

Later in October 2022, Covid-19 was considered endemic in Thailand.

The alcohol industry shifted marketing activities during the COVID-19
pandemic.
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OBJECTIVE

* To compare the online marketing patterns for alcoholic beverages during the
early phase (2020) and the final phase (2022) of the Covid-19 pandemic.

Method

* Conduct a content analysis of online content by surveying online posts
related to alcoholic beverage marketing on the internet in Thailand.



DATA COLLECTION

* The initial spread of the COVID-19 disease from January to December 2020.

* The fourth wave of the outbreak and the latter part of the spread from January to
December 2022.
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https://lookerstudio.google.com/s/qzxQ1CkJw2U
https://lookerstudio.google.com/s/koQ_lio0dzI
https://lookerstudio.google.com/s/mK9cLSBd2nw
https://lookerstudio.google.com/s/twUc3Wgph8Y
https://lookerstudio.google.com/s/s4-Ijj0PRJs
https://lookerstudio.google.com/s/itVVk54_NMI
https://lookerstudio.google.com/s/scOPxlrML3E
https://lookerstudio.google.com/s/soEGu4qzQEs

RESULT

Alcoholic beverages online marketing in 2020-2022 : 3,940 users with 17,052 posts
* During the Covid-19 pandemic (2020), 998 users with 7,740 posts
* During the later phase of the Covid-19 pandemic 220224 2,942 users with 9,312 posts
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Covid-19 pandemic (2020) : 7,740 posts the later phase 2022+ 9,312 posts
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“...The latest newcomer has
arrived! SPY ANGEL KISS with the
delightful taste of white peach!!
@ake fantastic photos with it,
especially if you're a fan of
peachy and delightful things.
Highly recommended for those
who love a peachy scent — it's
perfectly sweet, easy to drink,
and comes at a lovely price of
just 32 Baht. Available now at 7-
Eleven, incredibly convenient.
Grab one and try — guaranteed to
win your heart...”

Online tax evasion stores
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"... 2 bottles for 1,599 baht, discounted from
8,500 baht. Free delivery! Product details: The
iconic JW brand's best-selling whisky worldwide,
known for its easy-drinking and great taste that
goes well with soda, coke, or water. Perfect for
social gatherings, offering exceptional flavor at a
great price. Alcohol content: 40%. Tax-free
product, unstamped, sourced from our authorized
representative in Singapore. 100% authentic
product. ﬂProducf guarantee in all cases.
ﬂFree nationwide delivery.
available in Bangkok and metropolitan areas...”
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"...Targeting Heineken Silver,
adjusting special prices to welcome
Songkran. 490ml cans, originally 68
baht, now reduced to 58 baht. 620ml
bottles, originally 84 baht, now
reduced to 71 baht.

Hurry up and buy them at a Lotus
supercenter near your home...”

Purchase informing of Iocahon and delivery
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CONCLUSION / DISCUSSION

* Online alcohol marketing strategies focused on stimulating awareness and influencing
purchase decisions through discounts, giveaways, and additional offerings, along with
24 /7 delivery services. These tactics provided increased accessibility to alcoholic
beverages for people of all backgrounds and reflect the ineffective enforcement of
regulations in the online alcohol beverage industry.

* During the COVID-19 pandemic, alcohol beverage marketing strategies faced legal
restrictions that prohibited offline sales, prompting adjustments and expansions into
online channels. Towards the end of the pandemic, as legal measures eased, a
convergence between online and offline marketing efforts occurred, taking the form of
Omni Channel Marketing.

* Facebook is the most widely used platform for alcohol beverage marketing, whether
it's product or sales promotions. What's interesting is the growing presence of alcohol
beverage marketing on the TikTok platform, which is particularly popular among the
young and teenagers more than any other platform.”kriegel ER 4243, Zenone M 2021)
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